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The Research of Domestic Supermarket Chain’s Private Brand

Development Strategy
LV Jie-lian', ZHU Yong-wei’
(1.Beijing Polytechnic College, Beijing100042, China; 2. Huasheng Telecommunication Company of Unicom,
China, Beijing100000, China)

Abstract: Private brand has become the development trend of domestic and foreign supermarket chain. This

paper studies the practice of foreign supermarkets in building their private brands in domestic and oversea

market, discussing their merits and conditions. Finally, the paper suggests that domestic supermarkets should take

the building of private brand seriously and work out a practical strategy for private brand development.

Key words: domestic supermarket chain; private brand; development strategy

(3% 44 TU)

On Product Placement: Ban on all TV Stations Airing Commercials

and Development Strategyt of Ads Industry
LI Xia
(School of Journalism and Communication,Xinjiang University, Urumqi830046, China)

Abstract: As a result of the ban on all TV stations airing commercial in China, the space for ads on TV has

shrinked and traditional advertising industry is faced with the bottleneck of development. In response, the ads planted

in TV dramas and films are becoming the order of the day, which stirs heated discussion among audience. The paper

studies on the present development of embedded advertising, intending to explore a practical development strategy.

Key words: TV play; product placement; development strategy
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