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A Comparative Research of Marketing Models for Medical and

Health Care Product
CHEN Jie
(School of Biological Engineering, Wuhan Polytechnic, Wuhan 430074, China)

Abstract:The Chinese health care industry is an emerging industry and has developed rapidly in recent years. But
as more and more companies enter this market and products are diversified, the competition is further aggravated. The
traditional marketing model is unable to be applied to development of the companies in the long term The article has
investigated the strategic models used for marketing Chinese medical and health care product, analyzed their character—
istics and development tendency and compared the traditional marketing model with the emerging marketing model. The
advantages of the new models over the traditional ones are found.

Key words: medical and health care product; marketing model; conference marketing; database marketing
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