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Appraisal

of Implementation of Wuhan Polytechnic Brand Construction by

High—school Graduates and Parents
ZHANG Yuan-deng WANG Chun-yan
(Wuhan Polytechnic, Wuhan430074, China)

Abstract: Based on UIS theory and Customer Satisfaction theory, this paper sets out to examine the brand con-

struction of polytechnic colleges. The in—depth interviews with higher school graduates and parents are conducted. Sev—

eral existing problems are found in the brand development, which are expected to provide reference for future brand

building and operation, and to enhance the brand image of college.

Key words: polytechnic College; brand operation; brand evaluation
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