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Urgent reform of Higher Vocational Marketing Education
ZHANG Bai-yu
(Private Hualian College, Guangzhou510663, China)

Abstract Improving quality is the lifeline of vocational marketing colleges. However, some vocational colleges still
have the problems of adopting the small undergraduate education model, the unreasonable arrangement of theoretical
teaching and practical teaching in the marketing specialty, and the graduates’ practical skills do not meet the social
needs. In order to improve the quality of personnel training, it is recommended to implement the “three —semester
teaching system for one academic year”, conduct online education during corporate internships, conduct marketing
practice teaching on campus, set up professional compulsory courses in the first semester, and integrate theoretical
courses with practical training courses. The implementation of the teaching method of “teaching teachers after class -
completion, allowing students to combine textbook knowledge and marketing practices for summarizing discussion” tar—
geted the strengthening of marketing professional construction in higher vocational colleges.
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