19 9
G124- 63
>
2014 9 (2014139 4
m_ ,
2019-09-25
(1995-), , )

“H”

430079

1671-931X 2019 05-0103-06

0

2017 , : °

(C)1994-2020 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net

115




116

Wuhan Development Research

1

2016

12]
o

389
2831
2218
1089
692
569
1464
189
483
143
131

18617000
38639000
27456000
9763000
7030000
9545000
14593000
5927000
13238000
4536000
2853000

11610653
89008663.6
28765599.6

16705938
16965636.9
12834898.7
31842498.5

5799949.8
17751555.6
2575097.6
1933442.3

2013-2014

2017—2018

35
28
16
24

18

11

25

24

19

15

10

15

[N I S R R = |

oo W




Wuhan Development Research

) ks ’ ( )
b 7 o
N ~ [310 :
, « . , , —
(2016—2020 HHK “ , . )
’ ° () ,
s ° s 12 15 i
3 , .
324 540 66.7% ;
36.29 65.19 s 79.6%
5 14
, o , 117
2013-2014 2017-2018 S ¢ Y4 Y4
11 8 » 4]
9 6 .
7 5 o ,2013— o
2014 N (
,2017-2018 )
,2017-2018 « »
( ) () -
. ( ) N
? . 2017 S
° . . 30 N
s 5]

(C)1994-2020 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



Wuhan Development Research

s o
> > o >
s o
> > >
: > N ~ > o
—
- 3.
> ~
—
> > >
> o >
> >
~ o
“« »
> o
o >
o >
“ ” o
) ¢ )
« ”»
>
< ~
~ ~ )
N
~ ~
>
o N ~
>
)
118 ’ '
s o 1
« ”»
>
s > o
>
N
)
« ”»
> > ,
© ’ o >
o
’ >
>
2 o
) > 5
> > s

(C)1994-2020 China Academic Journal Electronic Publishing House. All rights reserved.

~ B
~
>
>
“« ”
o
B
B
>
)
~
“« ”»
’
B
s
B
o
B
)
B
B
)
B
«
”»
o
B
B
s
o )
“«
~

http://www.cnki.net



Wuhan Development Research

) , . 2016 4
, o , Vas VZs bEs Das
{2016 h: ,2015 2 Yy 19 o 4
5028.94 , 13%, b3 2016 . 2015
2015 2245 , ;
56218 “ 7
C ) ¢ )
( )s . o ,
~ ~ b [6]0 b s A b
1. ° 119
o s - twitter ,youtube facebook
o b Al ©
2. > s
( ) 2013 s s ,

(C)1994-2020 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



Wuhan Development Research

s o 1398.
, (3] . il
s s s S ,2011,(4):84.
, , [4] . 01- , 2007,
(12):75-77.
% o [5] . ”[EB/OL] http://newsxinhuanet.
com/local/2017—05/12/¢_129602091.htm,2018—01-03.
[6] . Ul-
= 1] 2012,(1):122.

0. 2014,(10): 1.
[2] , , . [ : ]
0. 2015, (11):

Analysis on the Status Quo and Development Countermeasures of
Cultural Products Export in the Yangtze River Economic Belt under
the Background of the Belt and Road Initiative
—A Case Study of Hubei Province

LiuTong yao
National Research Centre of cultural industries, Central China Normal University, Wuhan 430079,China

120

Abstract Under the background of the new normal of China’s economy, it is of great significance to enhance the
“eoing out” strength of cultural products in the Yangtze River Economic Belt and to improve the regional cultural soft
power and build a new pattern of opening up the Yangize River Economic Belt. At present, the provinces in the
Yangtze River Economic Belt, represented by Hubei Province, still lack the competitiveness of cultural products. The
top-level design related to product export is imperfect, and there is a lack of leading enterprises in exporting new cul-
tural products and insufficient promotion of export brands of cultural products. It is necessary to improve the integration
of cultural resources and innovation, strengthen the macro control of cultural products, create high—end cultural brands
and strengthen the promotion of Internet communication.

o Key words Yangize River Economic Belt; cultural industry; go out



