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Research on the Brand Building of Travel Agency from the

Perspective of Network Information
GAO Peng' YANG Hai-hong® ZHOU Fan'

(1.School of Geography Science, Nantong University, Nantong 226007, China; 2.Foreign Language Department, Nantong
Textile Vocational College, Nantong 226007, China)

Abstract: Network information industry is developing rapidly and is now in the course of transformation and up-
grading. Under such circumstances, travel agency industry is faced with new opportunities and challenges, especially in
its brand building. This paper analyses on the bottleneck of Chinese travel agency brand building from the perspective
of network information, and then elaborates on its approaches and strategy, in the hope of providing Chinese travel a-
gency with feasible brand building programs.

Key words: network information; travel agency; brand building



